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Kathryn Beiser 
Vice President, Global Communications 
Eli Lilly and Company 
 
Kathryn Beiser is vice president of global communications for Eli Lilly 
and Company. In this role, she provides leadership, management and 
oversight of communications strategy, policy and performance for 
communications activities across the organization and oversight of public 
relations, media relations, issues management, public affairs, internal 
communications and executive communications. 
 
Beiser has worked across a broad range of global industries during her 
nearly 30-year career, including healthcare, financial services, professional 

services and consumer products. Her experience as both a chief communications officer and public 
relations agency executive has included developing campaigns to shape organizational culture and drive 
performance, leading corporate reputation programs, serving as a corporate spokesperson, facilitating 
complex financial transactions, and managing issues and crises. 
 
Most recently, Beiser served as chief communications officer of Kaiser Permanente. She also served as 
global chair of the corporate practice at Edelman, executive vice president of corporate communications 
for Hilton Worldwide and head of communications for Discover Financial Services. Her experience also 
includes nearly 20 years with some of the world’s leading public relations firms where she specialized in 
highly regulated industries such as health care and financial services. 
 
Kathy serves on the board of Bright Pink, a nonprofit dedicated to helping women understand and 
manage their risk for developing breast and ovarian cancer. She is a member of the Committee for The 
Seminar, and previously served as a trustee of both the Page Society and the Institute for Public Relations. 
 
Beiser holds a bachelor’s degree in political science from Northwestern University and a master’s degree 
from the Medill School of Journalism at Northwestern. 
 
 

Brodie Bertrand 
Vice President, Communications & Public Affairs 
W. W. Grainger, Inc. 
 
Brodie Bertrand was named Vice President of Communications & Public 
Affairs in June 2021. In this role, he is responsible for all internal and 
external communications, including media relations, recruitment 
marketing and employer social media. He sets the company-wide 
communication strategies and oversees all major change initiatives, 
engagement and reputational programs. Brodie joined Grainger in 2020 
as Senior Director, Enterprise Communication and played a critical role 
in leading through the Covid-19 pandemic.  
 



Prior to joining Grainger, Brodie started his career at Walgreen Company in corporate communications 
before moving to Aon where he worked in both business, marketing, sales and HR roles. Over his 20-year 
career, Brodie has supported more than 50 senior leaders to deliver messages with intent. He’s held 
leadership roles in professional services, HR benefits and outsourcing, financial services, human capital, 
pharmacy, health care and retail across both global and domestic organizations. He is an expert in running 
internal, external, and crisis communications and driving more than a dozen complex M&A, 
restructuring, culture, and business transformation initiatives. 
 
Brodie earned a bachelor’s degree in Communications from University of Illinois and an MBA from 
Northern Illinois University. He has served on the Chicago board for the International Association of 
Business Communicators and the Illinois chapter of the Juvenile Diabetes Research Foundation. He and 
his family have raised more than $150,000 toward Type 1 Diabetes research. 
 
W.W. Grainger, Inc., with 2020 sales of $11.8 billion, is North America's leading broad line supplier of 
maintenance, repair and operating (MRO) products, with operations primarily in North America, Japan 
and Europe. For more information about the company, visit www.grainger.com/investor.  
 
 
 

Debra Charlesworth 
Vice President, Corporate Communications 
BioMarin Pharmaceutical, Inc. 
 
Debra Charlesworth is a seasoned public relations professional with in-
house and agency experience in a range of industries. She currently 
heads Corporate Communications at BioMarin, a publicly traded 
biopharmaceutical company where she is responsible for developing 
corporate communications strategy to support corporate goals. She 
works closely with the executive team to raise BioMarin’s profile as a 
leader in developing therapies for rare genetic diseases. She oversees 
executive communications, media relations, social media engagement, 
corporate website content, intranet homepage, employee 

communications, community involvement and corporate charitable giving. 
 
Throughout Debra’s career, she has counseled C-level executives on communications strategy, run global 
PR campaigns and has served as a spokesperson for large, publicly traded corporations. Previously, Debra 
was a director at Genentech for five years and was responsible for corporate public relations and later for 
product public relations. 
 
Prior to Genentech, Debra was Director of Leadership Communications at Pharmacia. Debra spent almost 
ten years with the global public relations firm, Burson-Marsteller, where she worked first in New York 
and then in London. She has also been an adjunct professor at the Ageno School of Business at Golden 
Gate University in San Francisco where she taught an advanced media relations course. Debra received a 
Bachelor of Arts from the University of Notre Dame and a Master of Arts from the Medill School of 
Journalism at Northwestern University 
 
  



Mike Freno 
Chairman, CEO and President 
Barings LLC 
 
Mike Freno is Chairman, CEO and President, Barings LLC, a $382+ 
billion global financial services firm with offices across the U.S., 
Europe, Australia and Asia. His experience canvasses two decades on 
the buy-side, focusing on both equity and debt investments. 
 
Previously, Mike was President, overseeing Barings’ investments, 
sales, operations and technology as well as Chairman of the Board of 
Barings BDC, Inc., (NYSE: BBDC), an external business development 
company managed by Barings. He is the Chair of the Barings Board of 

Directors. Mike holds a B.A. from Furman University and an M.B.A. from Wake Forest University. 
 
 

Michael Gonda 
Chief Communications Officer 
McDonald’s Corporation 
 
As Chief Communications Officer at McDonald’s, Michael Gonda is 
responsible for driving integrated communications strategies that focus 
on protecting and advancing the reputation of the company globally. 
 
Gonda leads a team across corporate communications, media relations, 
crisis communications, reputation campaigns and performance and 
intelligence. Ensuring a consistent brand voice is core to his role, 
working to advance McDonald’s business strategy, communicate the 
company’s purpose and drive greater trust amongst stakeholders. 
 

Throughout his tenure, Gonda has built and strengthened leadership platforms for the McDonald’s 
executive team. Through signature campaigns, he’s helped advance executive- sponsored programming in 
the areas that matter most to McDonald’s stakeholders, bringing to life the company’s values and 
commitment to communities. 
 
Prior to joining McDonald’s, Gonda served as Senior Vice President of Corporate Affairs at Chobani, a 
leading natural food company, where he served as a member of its executive leadership team responsible 
for strategic communications initiatives, public affairs, government relations, sustainability and the 
company’s philanthropic efforts. 
 
He previously served as Vice President of Weber Shandwick, a leading global public relations firm, 
where he supported some of the world’s largest brands with issues management and corporate 
communications. 
 
Michael began his career as a reporter. He earned a bachelor’s degree with honors from Brown University 
and lives in Chicago, IL, with his wife, son and daughter. 
 
 



J.J. Johnson 
Chief Communications Officer and Executive Vice President, 
Communications, Public Affairs and Policy 
Fidelity Investments 
 
J.J. Johnson is Chief Communications Officer and Executive Vice 
President, Communications, Public Affairs, and Policy for Fidelity 
Investments. In his current role, Mr. Johnson supports Fidelity’s long-
term business and strategic agenda by overseeing a number of key 
functions, including Government Relations and Public Policy, Media 
and Public Affairs, Internal Communications, and Community 
Relations. He joined Fidelity in September 2008.  
 

Prior to joining Fidelity, Mr. Johnson was Senior Vice President, Government Relations and Head of 
Global Human Resources for the NASDAQ Stock Market beginning in 2003. From 1998 to 2003, Mr. 
Johnson was Vice President, Congressional Affairs and Director of Federal Legislative Strategy for 
AT&T. Mr. Johnson previously served as an associate in the public law and policy section of the 
Washington, D.C., law firm of Akin, Gump, Strauss, Hauer & Feld, LLP from 1991 to 1998, and deputy 
director of congressional affairs for the Dole for President 1996 campaign.  
 
Mr. Johnson received his Bachelor of Arts in Public Policy from Duke University and his Juris Doctor 
from Georgetown University Law Center. He currently serves on the boards of Reading is Fundamental 
and the United States Chamber of Commerce, the Board of Visitors of the Duke University Sanford 
School of Public Policy, and on the executive committee of the Board of Directors of the Investment 
Company Institute. 
 
 

Cheryl Krauss 
Chief Communications Officer 
Barings LLC 
 
Cheryl Krauss is Barings’ Chief Communications Officer and a member of 
Barings’ Senior Leadership Team. Cheryl is responsible for driving 
strategic direction and oversight for executive and internal 
communications, client communications, social media and media relations 
globally. She serves on the Steering Committee for Out & Allies, Barings’ 
LGBT+ employee resource group. 
 
Prior to joining Barings in 2019, Cheryl was Global Head of 
Communications for BNY Mellon across Digital, Technology, Operations, 

Client, Incident and Cyber disciplines and Global Head of Communications, Clearing, Markets, Client 
Management and Issuer Services. Previously, she served as Bain & Company’s Worldwide Senior 
Director, Public Relations, where she was responsible for the firm’s global communications. 
 
Before joining Bain, Cheryl was a Managing Director at Burson Cohn & Wolfe (BCW), in a range of 
agency and in-house communications roles. She started her career as journalist and photojournalist with 
ABC and NBC affiliates in Miami and West Palm Beach, and CBS News, Inc. in New York. 
 
Cheryl is a member of the Arthur W. Page Society, a community of CCOs at the world’s leading 
companies. Cheryl holds a B.S. from the University of Miami and studied art history at the University of 
Sydney.  



Erin G. Ptacek 
Senior Director, Communications 
W. W. Grainger, Inc. 
 
Erin Ptacek was named Sr. Director, Communications in September 
2021. In this role, she is responsible for leading strategic internal, 
external and leadership communications for the company’s Global 
Supply Chain and Customer Experience organization as well as the 
Grainger Technology Group. 
 
Erin joined Grainger in 1998 and since that time has held roles of 
increasing responsibility in the Communications and Investor 
Relations area. 
 

Most recently Erin served as Director, Internal Communications for Grainger’s MRO Solutions and 
Enterprise Systems organizations. Prior roles include serving as Director, CEO & Company 
Communications with responsibility for the CEO’s communications platform, strategic messaging, M&A 
communications and company communications channels. She also served as Director, Corporate Brand 
and Reputation where she managed media relations, issues management and public affairs while also 
having responsibility for company’s corporate giving and community relations programs. Earlier 
experience with Grainger includes building the company’s first field-based communications support 
model. 
 
Erin holds a B.A. in Communications from Saint Mary’s College, Notre Dame, IN and earned her MBA 
from Lake Forest Graduate School of Management. She was also a Spring 2017 Cohort Member of the 
Leading Women Executives program. 
 
Grainger, Inc., with 2020 sales of $11.8 billion, is North America's leading broad line supplier of 
maintenance, repair and operating (MRO) products, with operations primarily in North America, Japan 
and Europe. For more information about the company, visit www.grainger.com/investor. 
 
 

Linda Rutherford 
Executive Vice President 
People & Communications 
Southwest Airlines Company 
 
Linda Rutherford is known for creating and leading powerful teams that 
deliver award-winning communication and employee engagement 
activities for one of the most beloved brands in the world. Rutherford is 
the Executive Vice President People & Communications and serves as 
Chief Communications Officer for Dallas-based Southwest Airlines, the 
nation’s largest airline in terms of domestic Customer boardings. She 
oversees Communication and Outreach, Culture and Engagement, 
Diversity, Equity and Inclusion, People (Human Resources), and the 

Southwest Airlines University, which is the Company’s Employee development and training function. 
Prior to joining Southwest Airlines in 1992, she was a journalist in the Dallas area, including working for 
the Dallas Times Herald, and she began her career with Newsweek magazine in New York. Linda 
graduated from Texas Tech University with a bachelor’s degree in journalism. She is married to Michael, 
and together they are proud parents to Allison (21), and Matthew (23). 
  



Marian Salzman 
Senior Vice President 
Global Communications 
Philip Morris International 
 
Marian Salzman heads global communications at Philip Morris 
International (PMI), where she is helping the company to fulfill its mission 
of delivering a smoke-free future. 
 
She has been named one of the world’s top five trendspotters and is 
among the most-awarded communications executives, including having 
been listed in PRWeek’s Global Power Book and as a PR News Top 
Woman in PR. Throughout her career, she has been at the leading edge of 

the rapid revolution in technology and social change. She co-founded the first online market research 
company a quarter century ago and remains a go-to source on trends emerging in the digital space. She 
joined PMI in 2018 after a decade as CEO of Havas PR North America and the Havas PR Global 
Collective (30+ markets). 
 
In 2003, Marian introduced the world to “metrosexuality” and was later a driving voice in the concepts of 
local as the new global and chaos as the new normal. She presents across the globe on topics ranging from 
cultural trends and branding to generational differences and more. She is the author or co-author of 16 
books, including Buzz, the first big business book on viral marketing, and Agile PR: Expert Messaging in 
a Hyper-Connected, Always-on World. Her newest book, Trending, will be published by Penguin 
Random House in 2022. 
 
 

Chris Talley 
Founder and Principal 
Talley Communication Strategies 
 
Over more than three decades, Chris Talley has led communication 
programs, provided counsel, crisis communications strategies and 
delivered results from the front row of business, culminating in his role as 
a FORTUNE 100 chief communications officer at USAA. Through the 
years he has led teams at or in support of iconic brands including USAA, 
AT&T, Chevron, ConocoPhillps and Lockheed Martin. 
 
Today, he leads Talley Communication Strategies, volunteers and devotes 
time speaking to and guiding college students seeking careers in 

communications.  
 
At USAA, Chris was responsible for all communications, leading strategy, reputation management, crisis 
planning and outreach and engagement with employees and external stakeholders. From 2015 through 
2019, he also oversaw communications for the CEO, including messaging and interactions with all 
audiences, from regulators to the boards of directors.  
 
Previously, Chris led the re-launch of USAA's brand and managed employee / culture communications 
and the external communications teams, which included reputation / crisis management, media relations, 
social, public affairs and advocacy initiatives.  
 



Chris joined USAA in 2008 from FleishmanHillard (FH). During 13 years at FH, he planned, managed 
and executed numerous programs, including M&A activity, for a range of FORTUNE 500 clients. Half of 
his FH service included time embedded with clients. Chris served as general manager of three FH offices: 
Austin, Houston and San Antonio. He joined FH from Churchill Group and before spent five years in 
public affairs at Lockheed Martin. 
 
Chris earned a journalism degree from Baylor University and an MBA from the University of Phoenix. 
He is a trustee for the Institute for Public Relations and a member of Page. He serves on the boards of the 
Hemisfair Conservancy, San Antonio Medical Foundation, Alamo Area Council (Boy Scouts) and 
Endeavors, along with the Baylor University’s Journalism, PR & New Media advisory board. 
 
 

Christopher Wyse 
Former Vice President 
Global Communications 
Kimberly-Clark Corporation 
 
 
Christopher Wyse is a communications senior executive with experience 
at Whirlpool Corporation, PepsiCo, Frito-Lay, and most recently at 
Kimberly-Clark. 
 
Wyse spent nearly six years as vice president of global communications 
for Kimberly-Clark, where he was responsible for the overall 
communication strategy for the company.  He led executive, internal and 

external communications across customers, employees, the media and other key stakeholders for 
Kimberly-Clark’s global business.   
 
Prior to joining Kimberly-Clark in 2016, Wyse was senior vice president of communications for PepsiCo 
North America with responsibility for internal and external communications. He previously served as vice 
president, communications for PepsiCo Americas Foods and vice president of communications for Frito-
Lay North America. 
 
Before joining PepsiCo, Mr. Wyse held roles of increasing responsibility with Whirlpool Corporation 
including leading corporate public relations, reputation management, crisis mitigation, product recalls, 
media relations and financial and employee communications. Earlier in his career, he held roles in 
marketing and communications at BBDO and J. Walter Thompson.  
 
Mr. Wyse holds an MBA from Loyola University in Chicago, and a bachelor’s degree from Indiana 
University. 
 
 
 


